Blog Post – Friday 18th May 2018

The market for market data
It's no secret that financial services organisations are in a generation of change, committing to
dramatic transformation programmes, not only to survive but to pave a stable future for themselves
and their clients. This transformation, driven by a multitude of factors, has meant that market data
has become increasingly intrinsic to every day operations, touching almost every aspect of the
trading lifecycle. Today, market data stands as one of the highest line items on a firm's P&L and
reports suggest that the total cost will reach an all-time high of $28Bn* this year. For the last 25-30
years the market has changed very little, until now…

Despite the ever growing spend, in reality there are rationalisation initiatives happening in probably
90% of firms. For too long traders have spent lavishly on services and technology which they believe
will help them make more cash. Or - they are just buying it because the person next to them has it.
Or more likely, it’s the kudos of using well-known market brands to chat and sometimes make trades
on.

Increasing pressure to cut costs has meant that the days of non-essential spending are almost over.
Most organisations have now adopted market data management programmes to address the
historic inefficiencies. This means that every use case across a bank or IDB is now very carefully
evaluated as to what features they need from their trading terminals. Their overall approach is
based on a ‘fit for purpose' strategy in an attempt to right-size their infrastructure and ultimately
reduce costs. But let's be clear - it is absolutely not about trying to do more with less, traders still
(more than ever) need access to accurate real-time data and that will always be their fuel to thrive.

The market data vendors aren't taking this lying down. They have responded with even more
creative licencing structures, stringent audit policies and significant penalties for early exit on
contracts. They are offering more and more features and working harder to earn their crust. And
despite the overall market data spend on the up, the main players have seen a reduction in sales*
(by unit not profit).

So, everyone is working smarter - for the greater good but financial firms still want to drive down
costs further - why stop now? For too long the incumbent providers have dictated pricing but now
the tides are turning, with new players offering better services at lower prices. The kudos of owning

well-known, high priced brands in all aspects of our lives is on the way out and it's now cool to be
different. Adopting new and innovative technologies is no longer frowned upon and is being actively
encouraged. The way we acquire goods and services is far more democratised than ever, what can
we learn from the likes of Amazon, iTunes and Skyscanner? It's only a matter of time before the
market for market data catches on.

*Burton Taylor report

About MDX
MDX is the market leading provider of advanced Microsoft Excel solutions for the global
trading community. Our highly flexible, bi-directional data connectivity, collaboration and
distribution platform ensures all our users get the data they need, where and when they
need it - on time, every time. These unique offerings have been created to enhance, and
fully support, the needs of both Sell and Buy side financial firms, Trading Venues, Inter
Dealer Brokers (IDBs) and Commodities and Energy firms. Our proven solutions, developed
by the industry’s leading experts in this field, are in daily use within some of the world’s
premier trading institutions. Clients include MarketAxess, 360T (part of Deutsche Bourse),
TrailStone, Marex Spectron and CMC Markets among others. MDX Technology is privately
owned. The Company is headquartered in London, with sales and customer support
representation in all the major financial centres, either directly or via our trusted
international partner network. For more information, go to - www.mdxtechnology.com.
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